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Aims and Scope

TMC Academic Journal provides opportunities for publication of original
and unpublished works of the Staff of TMC Educational Group and any
other contributors whose work is accepted by TMC Educational Group for
publication. The contributions must be in the English language. All works are
invited for publication in the fields of Business, Mass Communication,
Hospitality and Tourism and Information Technology.

Upon acceptance of any literary work, the author will be asked to transfer
copyright of the work to the publisher, TMC Educational Group.

TMC Educational Group does not take responsibility for any issue arising out
of the contents, such as copyrights, plagiarism or self-plagiarism, etc. The
author(s)/contributor(s) take full responsibility for the contents. The views
expressed in the literary works are that of the authors only.

Copyright@2009, TMC Educational Group. All rights reserved.

No part of this publication may be reproduced, stored in a retrieval system, or
transmitted in any form or by any means, without the permission of TMC
Educational Group.

The publisher will not be responsible for any injury and/or damage to persons
or property as a matter of product liability, negligence or otherwise, or from
any use or operation of any methods, products, instructions or ideas
contained in the materials herein. Although all publishing materials are
expected to conform to ethical standards, the publisher does not guarantee or
endorse the quality of value of such or of the claims made by the authors.
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